


“To have an effective “Extra support is still
curriculum, it’s needed to change an
important to share entrepreneur’s,
relevant stories and mindset to believe
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and women of utilizing what
entrepreneurs in their they've learned.”
context.” I .
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“Tightening financial
processes Is key to
any organization’s
long-term growth.”

“Knowing when a
borrower is actually
‘ready’ for an Iron
Chest Loan is
challenging!”

“The process of helping “If you want to be

Alumni brand their successful, research

businesses is one that’s and development

more than creating, are vital whether

but often includes you're doing an

educating as well.” event or a pop up
shop.”

Naimah Quinae
Design & Marketing
Manager




WE’VE OPENED FOUR BRICK
POP UP SHOP LOCATIONS IN 3
NEIGHBORHOODS SINCE 2014.

BRICK Pop Up Shops provide valuable experiences designed to help entrepreneurs
earn revenue, customers, and lessons associated with operating a business in one
of the most attractive neighborhoods in the country.

BRICK OFFICE | 1329 Vine St. | Available weekends.
An intimate space for those who want to capitalize on the value of natural light &
picturesque windows featuring wrap around counter displays.

BRICK OTR | 1327 Vine St. | Available for a weekend, a week or a month.
A monochromatic blank canvas. We supply the ambiance, shelving, garment racks
& hangers, you supply the creativity. Perfect for larger boutiques.

BRICK: THE SEQUEL | 1323 Vine St. | Available for a one year term [Alumni only].
__We developed this extended-residence pop up shop as a launch pad for those who
eventually plan to have their own storefront.

mi g Soon] | 2908 Short Vine St. | Powered by MORTAR.
: ive space will allow several of MORTAR'’s alums to join forces, bringing
e ﬁest products and services under one roof.

POP UP SHOP LO

“BRICK Pop Up Shops
has been a
game-changer for my
business. | am able to
meet customers
face-to-face and share
the stories behind my
one-of-a-kind pieces —
something that isn't as
easy to do online.”

Dawn Grady
Junebug Jewelry Designs

BRICK

POP UpP shops

ATIONS HELP
ENTREPRENEURS TEST THEIR
PRODUCTS IN REAL 1 p



REVENUE

CONTRIBUTIONS,
SUPPORT

PROGRAM SERVICE
REVENUE

17 MORTAR YEARBOOK 2019

EXPENSES

FUNDRAISING EXPENSES

MANAGEMENT & GENERAL
EXPENSES

PROGRAM SERVICE
EXPENSES

STATEMENT OF ACTIVITIES
REVEMUE $990,645 $1.067,392
TOTAL EXPENSES $494,433 $749,267
SURPLUS/ (DEFICIT) $496,212 $316,125
PROGRAM SERVICES EXPENSES $305,349 $506,140
STATEMENT OF FINANCIAL POSITION
TOTAL ASSETS $656,228 $992,953
TOTAL LIABILITIES $0 s0
UNRESTRICTED NET ASSETS $656,228 $776,055
TOTAL NET ASSETS $656,228 $992,953
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partners & donors

#StartupCincy Surdna Foundation

1819 Innovation Hub The Cincinnati Port Authority

2ic Haile Foundation

3CDC Hillman Accelerator

4EG and Rosedale Johnson Foundation

Avondale Development Corporation ~ JP Morgan Chase

BS,LLC Kauffrman Foundation

Cincinnati Children's Hospital LISC

Cincinnati Museum Center Melissa Jones

Cintrifuse Model Group

City of Cincinnati New Profit Ventures

College Hill Comnmunity Urban Over-The-Rhine Chamber of
Redevelopement Corporation Commerce

College Hill Presbyterian Church Over-The-Rhine Community

Crossroads Church - Uptown Housing

Crowd or Camera Communications PNC Bank

Design Impact Procter and Gamble

Echoing Green Propel Capital

FC Cincinnati Providom LLC

Fifth Third Bank Rebekah Gensler and Matt Butler

First Financial Bank Rhinegeist

Graydon Head SCORE

Greater Cincinnati Foundation Seven Hills Neighborhood House

Creater Cincinnati Regional Social Venture Partners

Chamber United Way of Greater Cincinnati

OURTOP 3
" % & : DESTINATIONS
University of Cincinnati's Community ; - FOR THE NEXT

and Economic Development Legal Clinic . N _ 5 YEARS
US Bank '- TN !
Walnut Hills Redevelopment Foundation
YARD & Company
YMCA West End
We know that Cincinnati becomes nationally recognized as the best place for
our work Black & Brown entrepreneurs to start and grow successful businesses.

wouldn’t have

been possible //
without people
believing in us
and saying,
“yes”. So, to all
of those who
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For more information about becoming a
partner or donor contact Derrick Braziel
at Derrick@WeAreMortar.com.







